
1 Introduction 

The presented research deals with the extraction of 

georeferenced emotions from the written language in the 

metadata of Flickr and Panoramio photos, thus from user-

generated content, as well as with their modelling and 

visualisation. The metadata of those user-generated photos 

contain descriptions of the place that is depicted within the 

respective picture and thus the user perception of a place.  

The detection of space-related emotions is interesting for 

different potential fields of application: event detection, 

opinion mining, urban planning, social sciences and 

geography but also tourism could benefit from the integration 

of emotional aspects.  

The approach was applied to a dataset of Flickr and 

Panoramio photos of Dresden (Germany). The analysis was 

carried out with the help of different cartographic 

visualisations. The temporal occurrence and time-dependency 

of georeferenced emotions was examined detailed. 

 

 

2 Related Work 

The related work reflects the different methods of acquiring 

emotions. One option are physiological measurements of 

biometric parameters like the electrodermal activity of the 

skin ([2], [10], [20]). Empirical surveys are another way to 

gather a person’s sense of a place ([4], [14], [25]), e.g. by the 

use of a smartphone app ([12], [17], [19]). But also 

georeferenced user-generated content can be a source for 

space-related emotions by applying natural language 

processing ([1], [15], [16], [18], [21]). 

Besides [15] all the last-named projects are using Twitter as 

a source, [15] uses the comments of Flickr photos. Except for 

[21], all research projects conduct sentiment analysis, which 

means emotions are ranged on a positive-negative-scale.  

However this work also considers the emotional arousal 

beside the sentiment and thus conducts affect analysis which 

opens up a wider range of emotions since, for instance, the 

sole indication of a positive emotion leaves open whether it is 

relaxation, joy, happiness, excitement or the like. [21] applies 

affect analysis as well by regarding the basic feelings 

according to [6] but only six feelings are considered. 

Furthermore none of these five research projects considers 

grammatical issues like negations or amplifications. [15] 

alone regards negated words, all the other projects disregard 

these issues (or at least they do not mention it explicitly if not 

doing so) although negations especially have a huge impact on 

the results, i.e. on the kind of extracted emotions.  

 

3 Data Extraction 

For gathering emotional information, emotions need to be 

structured. In psychology different approaches for structuring 

emotions exist and can be distinguished into dimensional and 

differential approaches [23]. Differential approaches 

emphasize the distinguishable subjectively experienced 

qualities of emotions [13]. Dimensional approaches try to 

reduce affective states to a few dimensions. Thus each 

emotion can be described as a combination of different 

severities of those dimensions. We are working with the 

model proposed by [22] involving the two dimensions valence 

and arousal which can be described as ranging from 

positive/pleasing to negative/displeasing and from 

arousing/intense to unarousing/numbing (see Figure 1). With 

the help of these two dimensions it is possible to locate 

emotions within valence-arousal-space. For instance joy is a 

very positive emotion with high arousal whereas anger also 

has a high arousal but a negative valence. In the following, 

emotions are roughly assigned to four quadrants of valence-

arousal-space which are combinations of positive/negative 

valence and high/low arousal (see Figure 1). 
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Abstract 

Space-related emotions can make a valuable contribution to several fields like urban planning, tourism and social sciences. Therefore 
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Figure 1: Two-dimensional structure of  

emotions by [22] 

 
Source: J.A. Russell. A circumplex model of affect. Journal of 

Personality and Social Psychology (39): 1161–1178, 1980. 

 

Our approach applies several methods of natural language 

processing to words that are contained in the title, description 

and tags of georeferenced Flickr and Panoramio photos [7]. 

All words are matched with two emotional word lists: ANEW 

(Affective Norms for English Words [3]) and BAWL-R 

(Berlin Affective Word List Reloaded [24]) comprise words 

that are weighted with a valence and an arousal value and 

reflect affective connotations [9] and thus represent emotions. 

ANEW covers 2476 English words, while BAWL-R contains 

2901 German words. Each word is stored together with its 

emotional values from ANEW or BAWL-R and with the 

coordinates of the respective photo. Within this extraction 

approach, various grammatical issues were considered, like 

negations of words or amplifications. Procedures were 

developed for modifying the emotional values of the affected 

word, for example for inverting or intensifying them [8].  

We applied the algorithm for extracting georeferenced 

emotions from photo metadata to a dataset of 52,954 Flickr 

and Panoramio photos of Dresden (Germany) from 4,344 

users covering a period starting at the launch date of Flickr 

(February 2004) and Panoramio (October 2005) until 2013-

07-05. The data were requested with the respective REST 

API. The photo metadata used altogether contained 792,089 

words. 116,780 of those words or respective 

synonyms/hypernyms of them were found in the emotional 

word lists ANEW and BAWL-R. 

The following amounts of emotions were detected for the 

previously described four quadrants of valence-arousal-space: 

 positive valence & high arousal: 23% 

 positive valence & low arousal: 61 % 

 negative valence & high arousal: 6% 

 negative valence & low arousal: 10% 

More than 80% of all detected emotions are positive ones and 

more than the half of those are of low arousal. So obviously 

users usually take pictures of positively appealing places. 

Emotions of negative valence are mainly of low arousal 

although it could be assumed that boring places are less often 

photographed than negatively arousing places but the latter 

ones might not exist quite as often. Another reason for the 

high amount of positive emotions with low arousal is the fact 

that also in ANEW and BAWL-R emotions of this quadrant 

are the prevailing ones. 

 

4 Temporal occurrence and time-

dependency 

The results of extracting georeferenced emotions from user-

generated photo metadata of Dresden allow an emotional 

characterisation of space which makes it possible to assess 

and investigate specific features of georeferenced emotions. 

On the one hand these features are especially related to the 
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Figure 2: Temporal distribution of photo and emotion frequency over the course of the years 2009 until 2012 
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temporal dependence and the temporal reference of emotions: 

e.g. some years or even decades ago a place might have 

evoked different emotions than it does currently but these 

former emotions can still be detected with the help of Flickr 

and Panoramio photos.  On the other hand collectively and 

individually perceived emotions have to be distinguished 

based on the consideration of personal preferences, 

experiences or memories. As a consequence, a place does not 

necessarily have to be connected with merely one emotion but 

possibly also with several. 

With regard to this, it seems obvious to investigate the time-

dependency of emotions: are there places that are more 

attractive in the summer or in the winter time, in the day time 

or in the night? Moreover for this paper we focus on three 

certain kinds of temporal aspects: long-term trends, periodic 

events and single events. 

 

4.1 Long-term trends 

Since the utilised dataset covers several years, it can be 

analysed regarding recurrent frequencies of photos over the 

course of a year, whether the photo frequency correlates with 

the number of emotions and if, in certain time frames, one 

kind of emotion is dominating. For this examination, photo 

data for the years 2009, 2010, 2011 and 2012 were analysed 

(see Figure 2). 

The left part of Figure 2 shows the distribution of photo 

quantity for all four years while the right part shows the 

distribution of emotions occurring during these years 

differentiated by the four quadrants. The temporal distribution 

of photos over one year is similar for 2009, 2010 and 2011 

and can be explained by tourist activities. Figure 3 shows the 

mean quantity of photos and arriving tourists for the years 

2004 until 2013. Except for February and June, the similarity 

of both values in the course of a year is visible. In the warm 

months, i.e. from April to June, the number of tourists in 

Dresden is increasing but also again in December since in this 

time one of the oldest Christmas markets in Germany, the 

Striezelmarkt, takes place in Dresden. In the other winter 

months and in autumn, the number of tourists decreases, 

probably because of low temperatures. But not only tourists 

take pictures of Dresden, also inhabitants who might prefer 

warm and dry weather for taking pictures outside as well and 

who are also attracted by special events like the famous 

Christmas market Striezelmarkt.  

 However the number of photos in 2012 is significantly 

lower than in the previous years. According to [11] Flickr is 

on a downward trend since 2005 when it was acquired by 

Yahoo. Since that time almost no new functions and 

advancements have been added. In particular, the long 

missing possibility to upload photos via iOS, Android and 

mobile Windows devices might have been a reason for many 

users to use other portals like Instagram. 

The number of emotions (Figure 2) corresponds with the 

number of photos: when more pictures were taken, more 

emotions could be detected. In general, more positive than 

negative emotions were extracted, especially positive 

emotions of low arousal, which corresponds to the general 

proportions of the four quadrants (compare section 2). 

 

4.2 Periodic events 

When an event was detected, it can be examined for 

repeated occurrence, or respectively repetitive emotional 

peaks can be analysed if a regularly occurring event might be 

the reason. Conversely, known periodic events can also be 

attempted to be identified within emotional data. For the last-

named way, an annual commemoration ceremony and its side 

effects are regarded. On the 13th of February 1945 huge parts 

of Dresden were destroyed by allied air attack. Each year a 

remembrance of this bombing takes place on one or two days 

in February. For the past 15 years more and more right-wing 

extremists use this event for their own propaganda purposes. 

As a reaction to that, counterdemonstrations have been 

organised and in the most recent years there have been 

confrontations and riots on both sides. 

Figure 3: Mean quantity of photos (brown) and arrivals  (red) in Dresden for the years 2004 until 2013 

 
Source: arrival data by Statisches Landesamt Sachsen 



AGILE 2015 – Lisbon, June 9-12, 2015 

 

For recognising this event in the emotional data of Dresden, 

the years 2006 to 2013 were investigated. Two days prior to 

and past the demonstration date of each year are also 

considered (see Figure 4 and Figure 5). The days of 

demonstrations are printed bold. It is noticeable that in 2008, 

2009, 2010 and 2011 on the days of demonstrations more 

photos were taken und more emotions were detected than on 

the two days before and after. Since positive emotions usually 

prevail in general, it is significant that these days are 

influenced strongly by negative emotions. The events are 

described by words with negative connotations like ‘police’, 

‘Nazi’ or ‘attack’. They are an extraordinary, although 

recurrent occurrence: usually nothing negatively arousing can 

be found at the respective places except on those one or two 

days in February. 

 

 

 

4.3 Single events 

Single events are happenings which occur only once and can 

be analysed as already known events or can be detected by 

analysing emotional peaks in the data. For this work the single 

event of the Elbe River Flood in June 2013 was studied. The 

Elbe River usually has a water level of about 2 metres, but in 

the beginning of June 2013 it climbed to 8.76 metres within a 

few days.  

 Considering the entire month June 2013, in the 11 days of the 

flood (2nd of June 2013 until 12th of June 2013) 66% of all 

photos were taken (see Figure 6) and thus a correspondingly 

large number of emotions (67%) was detected for these days 

(see Figure 7). This reveals that single events, their temporal 

extent and their emotional characteristics can be detected by 

the number of photos. The emotional peak regarding the flood 

can be identified for the 4th of June, probably the day with 

highest uncertainty, even though the top water level was 

reached two days later. 

Figure 4: Temporal distribution of photo frequency for the time of February demonstrations 

 

Figure 5: Temporal distribution of emotion frequency for the time of February demonstrations 
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Despite this natural disaster, positive emotions are 

prevailing for the time of the Elbe River Flood. Although 

words with negative connotations are used, like ‘disaster’, 

‘flood’ or ‘crisis’, words with actually positive connotations 

occur more often, for instance ‘water’ which is nevertheless 

negative in the present case. 

Figure 8 shows the density of photos in the inner city of 

Dresden for the days from the 3rd to 6th of June 2013. On the 

4th of June 2013, the peak of photo numbers during the flood, 

most pictures were taken from the bridges over the Elbe since 

from there the flooding could be viewed best. In the following 

two days, pictures are taken along the Elbe River and not from 

the bridges anymore although the bridges in the inner city 

have not been closed. 

Twitter as another source of user-generated content was 

used by [6] for detecting flood events as well. 

Figure 6: Number of photos and water level of Elbe River for 2013-05-01 until 2013-07-05 

 
Source: water level data by Wasser- und Schifffahrtsverwaltung des Bundes (WSV), provided by Bundesanstalt für 

Gewässerkunde (BfG) 

  

Figure 7: Temporal distribution of emotion frequency and water level of Elbe River for 2013-05-01  

until 2013-07-05 

 
Source: water level data by Wasser- und Schifffahrtsverwaltung des Bundes (WSV), provided by Bundesanstalt für 

Gewässerkunde (BfG) 
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5 Conclusion 

The emotional data extracted from the metadata of Flickr and 

Panoramio photos have the potential to enable temporal 

analyses regarding long-term trends, periodic events and 

single events. Limiting factors are the existence as well as the 

popularity of the photo platforms Flickr and Panoramio as 

they have existed since 2004/2005 and as their popularity is 

not steady. The analysis of periodic events works quite well in 

terms of the number of photos and emotions as an indicator 

for a periodic event. 

 

  

Figure 8: Spatial-temporal distribution of photos in the inner city of Dresden (with the Elbe River in blue) for the 

first days of the flood in June 2013 

 



AGILE 2015 – Lisbon, June 9-12, 2015 

 

References 

[1] Y.Y- Ahn, J. Bagrow, S. Lehmann and A. Pawling. 

Twittermood: United States Map of Mood. 

http://www.twittermood.org/ , 2009. 

[2] B.S. Bergner, P. Zeile, G. Papastefanou, W. Rech und B. 

Streich. Emotional Barrier-GIS – A new Approach to 

Integrate Barrier-Free Planning in Urban Planning 

Processes. In M. Schrenk, V.V. Popovich and P. Zeile 

(Ed.), REAL CORP 2011. Change for Stability – 

Lifecycles of Cities and Regions. The Role and 

Possibilities of Foresighted Planning in Transformation 

Processes: Proceedings of 16th International Conference 

on Urban Planning, Regional Development and 

Information Society, pages 247–257, self-publishing of 

CORP – Competence Center of Urban and Regional 

Planning, Schwechat-Rannersdorf, 2011. 

[3] M.M. Bradley and P.J. Lang. Affective norms for English 

Words (ANEW): Stimuli, instruction manual and 

affective ratings. Technical Report C-2. The Center for 

Research in Psychophysiology. University of Florida, 

Gainesville,  2010. 

[4] A. Couillet. Applying Visual Analytics Methods for 

mapping emotions felt along daily trips. In M.F. 

Buchroithner (Ed.), Proceedings of the 26th 

International Cartographic Conference, Dresden, 2013. 

[5] P. Ekman, W.V. Friesen and P. Ellsworth. What emotion 

categories or dimensions can observers judge from facial 

behavior? In P. Ekman (Ed.), Emotion in the human face, 

Cambridge University Press, Cambridge, New York, 

Paris, 1982. 

[6] G. Fuchs, N. Andienko, G. Andienko, S. Bothe and H. 

Stange. Tracing the German centennial flood in the 

stream of tweets: first lessons learned. In Proceedings of 

the Second ACM SIGSPATIAL International Workshop 

on Crowdsourced and Volunteered Geographic 

Information, New York, 2013. 

[7] E. Hauthal and D. Burghardt. Detection, Analysis and 

Visualisation of Georeferenced Emotions. In 

Proceedings of the 26th International Cartographic 

Conference, Dresden, 2013. 

[8] E. Hauthal and D. Burghardt. Mapping Space-Related 

Emotions out of User-Generated Photo Metadata 

Considering Grammatical Issues. The Cartographic 

Journal, 2014. 

[9] S. Hayakawa. Language in Thought and Action. George 

Allen & Unwin, London, 1952. 

[10] S. Höffken, G. Papastefanou and P. Zeile. Google Earth, 

GPS, Geotagging und neue Möglichkeiten für die 

Stadtplanung - Ein emotionales Kiezportrait. In M. 

Schrenk, V.V. Popovich, D. Engelke and P. Elisei (Ed.), 

REAL CORP 008: mobility nodes as innovation hubs: 

Proceedings of 13th International Conference on Urban 

Planning, Regional Development and Information 

Society, pages 275–281, self-publishing of CORP – 

Competence Center of Urban and Regional Planning, 

Schwechat-Rannersdorf, 2008.  

[11] J. Horchert. Flickr: Neues Layout, alte Probleme. Spiegel 

Online. http://www.spiegel.de/netzwelt/web/flickr-von-

gizmodo-totgesagt-a-833859.html, 2012.  

[12] H. Huang, S. Klettner, M. Schmidt, G. Gartner, S. 

Leitinger, A. Wagner and R. Steinmann. AffectRoute - 

Considering people´s affective responses to 

environments for enhancing route planning services. 

International Journal of Geographical Information 

Science, 28 (12): 2456 - 2473, 2014. 

[13] C.E. Izard. Human Emotions. Plenum Press, New York, 

1977. 

[14] M.-H. Jang. Three-dimensional visualization of an 

emotional map with geographical information systems: a 

case study of historical and cultural heritage in the 

Yeongsan River Basin, Korea. International Journal of 

Geographical Information Science, 26 (8): 1393–1413, 

2012. 

[15] S. Kisilevich, C. Rohrdantz and D. Keim. “Beautiful 

picture of an ugly place”. Exploring photo collections 

using opinion and sentiment analysis of user comments. 

In M. Ganzha (Ed.), Proceeding of the International 

Multiconference on Computer Science and Information 

Technology, Wisła, Poland, pages 419–428, 2010. 

[16] M.C. Long. Tweetbeat Shows Where Negative Tweeters 

Live. http://www.mediabistro.com/alltwitter/tweetbeat-

shows-where-negative-tweeters-live_b31425#more-

31425, 2012. 

[17] G. MacKerron and S. Mourato. Happiness is greater in 

natural environments. Global Environmental Change, 23 

(5): 992–1000, 2013. 

[18] A. Mislove, S. Lehmann, Y.Y. Ahn, J.P. Onnela and J.N. 

Rosenquist. Pulse of the Nation: U.S. Mood Throughout 

the Day inferred from Twitter. 

http://www.ccs.neu.edu/home/amislove/twittermood/, 

2010.  

[19] R.N. Mody, K.S. Willis and  R. Kerstein. WiMo: 

Location-Based Emotion Tagging. In N. Milic-Frayling, 

J. Häkkilä and J. Crowcroft (Ed.), Proceedings of the 8th 

International Conference on Mobile and Ubiquitous 

Multimedia, Cambridge, United Kingdom, ACM Press, 

New York, 2009. 

[20] C. Nold. Emotional cartography: Technologies of the 

self. Softhook, 2009. 

[21] D. Palmér, R. Rundkvist and T. Nagel. Emography: A 

multi-touch enabled map to explore and discover 

patterns of how people in the world are feeling at the 

moment. http://vmguld.se/emography/, 2011. 

[22] J.A. Russell. A circumplex model of affect. Journal of 

Personality and Social Psychology, 39: 1161–1178, 

1980. 

[23] U. Schimmack. Strukturmodelle der Stimmungen: 

Rückschau, Rundschau und Ausschau. Psychologische 

Rundschau, 2 (50): 90–97, 1999. 

[24] M.L.-H. Võ, M. Conrad, L. Kuchinke, K. Hartfeld, M.F. 

Hofmann and A.M. Jacobs. The Berlin Affective Word 

List Reloaded (BAWL-R). Behavior Research Methods, 

41 (2): 534–538, 2009. 

[25] A. White. A Global Projection of Subjective Well-being: 

A Challenge To Positive Psychology? Psychtalk, 56: 17–

20, 2006. 


